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Before we kick off...

This webinar will be recorded

Drop any questions and comments in the chat box

We'll email you all research discussed, plus the slides and recording of this session tomorrow
— keep an eye out!

Follow Totaljobs on LinkedIn for the latest research and upcoming webinars
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Agenda

= A bit about Totaljobs, StepStone and me
» What's happening ‘'now’ in recruitment

= State of play

» What's happening ‘next’ in recruitment

= Solutions to help

= Panel discussion
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What's happening now
in recruitment

Drawing upon insights from our Hiring Trends Index
(survey of 1,000 HR leaders)
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State of play

Britain's output has shrunk by 0.2% over the last
quarter

UK Inflation rate is easing, standing at 9.3%

Average pay has fallen by 2.7%, disposable income
fellby 0.57%

UK Gas, food and beverage prices are increasing
rising to 16.57%

Unemployment is expected to peak at 4.9%

Economically inactive declining, unemployed people
per vacancy remains at 1.0

747%. of UK workers are concerned about their
finances
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The current market

. of businesses increased
30 /. recruitment in Q4 2022

|
of businesses plan to

increase recruitment
in Q1 2023 |

of businesses are confident

they will recruit the people ‘

they need in Q1 2023

Source: Totaljobs Hiring Trends Index Q4 2022



Average time to hire
falls to 6.4 weeks
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What's happening next
In recruitment

(Drawing upon insights from 1,000 HR leaders and 4,364 UK workers)
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Looking ahead...

Key trends: Top challenges
employers expect in 2023

Cost of living ) _
driving staff :I'ha "':"Pact of Labour/skills
to seek a |nf|c_|t|on on shor_tages within
higher salary business costs the industry

Extra financial
support/benefits
for staff

Filling
vacancies
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Salary and pay take centre stage

of those seeking a new i\
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Source: Totaljobs Hiring Trends Index Q4 2022

‘ employees want their employer ‘

‘to offer a pay rise in 2023 ‘
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What else would encourage workers to stay in their
role?

Better work-life balance

267.

Career development path

217%.

Flexible working hours

207.
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Tips for employers

Invest in your people

=

Benchmark your pay
and benefits

¥

Showcase your
employer brand

Expand your talent
pools
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Hiring on a global scale Highlight your brand

» Recruit through the world's largest = 527% of jobseekers are educating
alliance of market leading job platforms themselves on company performance and
Work with local experts in each country rEVICWS.
and stay in control of all your = Develop a strong employer brand
vacancies though one integrated proposition that helps you to stand out.

platform = Employer branding experts Universum,

= Keep things clear with one local provides insights and advice to help shape
account manager your value proposition.

-

% universum

P
i
f

/TN
Totaljobs

GLOBAL HIRING

N "

Find out more about Global Hirin



https://www.totaljobs.com/recruiters/global-hiring
https://universumglobal.com/about-universum/

Let's talk

Julius Probst (he/him) Bethany Leech (she/her)
Labour People and
Economist Performance Manager
Totaljobs Transition Partners
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Thanks for joining

Totaljobs



	Default Section
	Slide 1
	Slide 2
	Slide 3: Agenda
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14: Highlight your brand
	Slide 15: Let’s talk
	Slide 16


