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▪ This webinar will be recorded

▪ Drop any questions and comments in the chat box

▪ We’ll email you all research discussed, plus the slides and recording of this session 

tomorrow – keep an eye out!

▪ Follow Totaljobs on LinkedIn for the latest research and upcoming webinars

Before we kick off…



▪ A bit about Totaljobs and me

▪ What's happening now in recruitment

▪ State of play

▪ What's next in recruitment

▪ What businesses are doing to address the current hiring challenges

▪ Our solutions to help recruiters and employers

▪ Panel discussion

What we will cover



About us



What's happening now 
in recruitment?

Drawing upon insights from our Hiring Trends Index

(survey of 1,002 HR leaders)



▪ The UK economy started 2023 better than expected.

▪ The GDP showed growth in January and the Chancellor 

announced that the UK avoided a technical recession.

▪ The OBR now predicts the unemployment rate will peak at 

4.4% only, instead of 4.9%.

▪ The CPI rate was easing at the start of the year, but it 

unexpectedly rose to 10.4% in February 2023.

▪ More people have been joining the labour market in the 

recent months.

▪ We've recently seen an increase in employer confidence for 

hiring the talent they need from 53% last quarter to 57%

State of play



The current trends in recruitment

Source: Totaljobs Hiring Trends Index Q1 2023



The average time to hire

Source: Totaljobs Hiring Trends Index

6.4
weeks



What's next 
in recruitment?



Jobseekers continue to prioritise higher salaries

Source: Totaljobs Hiring Trends Index Q1 2023, "The plans and priorities of UK workers for 2023"



What actions are 
businesses taking?



Hire faster with 
Programmatic Targeting

▪ 52% of jobseekers are educating 

themselves on company performance and 

reviews.

▪ Develop a strong employer brand that helps 

you stand out.

▪ Employer branding experts Universum

provides insights and advice to shape your 

value proposition.

Highlight your brand

▪ With the average time to hire sitting at 6.4 

weeks, employers need a wide candidate 

reach and accurate targeting tools.

▪ Our programmatic display advertising puts 

your job in front of the most relevant people 

as they browse through the web.

▪ You can achieve up to 3 times better click 

through than the industry average, so your 

budget works harder to provide you with 

the best available candidates.



Let’s talk

Labour Economist

Totaljobs

Campaigns Manager

REC

Julius Probst (he/him) Samantha Beggs (she/her)



Thanks for joining
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